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Highlights in 
2004 and 2005

Customer airlines over 650
Countries 39
Revenue (2004) CHF 1.295 billion / USD 1.136 billion
Employees over 21,000
Flights handled over 2 million
Cargo tons handled (metric) over 3 million
Airports served 172
Passengers handled over 70 million

Key figures

January 19, 2004 The Arab Air Carriers
Organization (AACO) signs a framework agree-
ment with Unitpool to benefit from its ULD
control and pooling services for its 22 member
airlines. | February 5, 2004 Swissport acquires
Protectas Aviation Security Ltd. and establishes
itself in the airport and airline security business.
| April 1, 2004 Swissport and KLM announce the
finalization of a multi-year cooperation agree-
ment covering 64 KLM stations. | April 8, 2004
Swissport acquires Groundstar, a UK ground
handling firm active primarily in the no-frills seg-
ment. The takeover doubles Swissport's
business volume in Great Britain. | April 30, 2004
The Institute of Transport Management accredits
Swissport as Ground Handling Company of the
Year for the fourth time in a row. | June 29, 2004
Swissport wins ground handling concession in
Singapore, valid as of March 1, 2005, and gains a
foothold in the growing Asian market. |
September 14, 2004 Swissport launches its new
FreightFinder cargo tracking and tracing tool. |
November 2, 2004 Swissport and ICTS Interna-
tional unveil a new and more efficient airport
security system called “Secure Check”, using
biometric identity verification. | November 19,
2004 Swissport acquires pushback/moving and
de-icing functions from SR Technics at Zürich
and Geneva airports. | December 4, 2004
Swissport opens cargo facilities in Budapest. |
December 8 2004 Swissport Executive Aviation is
chosen to provide platinum concierge services
during the World Economic Forum in Davos in
2005. | January 21, 2005 Swissport lands a mile-
stone contract in Gatwick from First Choice
Airways. | January 27, 2005 Swissport launches
cargo operations at Amsterdam Airport, gaining
access to Europe's third-largest air freight hub. |
March 18, 2005 Swissport is awarded a full air-
craft handling, line maintenance, and fueling
license at Glasgow Airport, consolidating its
leading position in the UK. | March 29, 2005 The
development of automatic check-in devices
gains new momentum thanks to Swissport's
partnership with SITA. | March 30, 2005
Announcement of Swissport  operations at the
airports of Milan and Rome. | April 1, 2005
Swissport expands its presence on the African
continent through a joint venture in Algeria
(Algiers) and a franchising agreement in Sudan
(Khartoum). | April 5, 2005 In Greece, Swissport
opens stations in Corfu and Rhodes. On the
same date, a major contract is concluded with
easyJet in Paris.
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Letter from the CEO

2004 was another year of solid growth for Swissport International. The com-
pany again benefited from the ongoing consolidation of the ground handling
industry, the generally increased growth of the air-transport sector and the
ongoing trend for airlines to entrust specialists with their ground handling.

For the first time in its history since 1997, Swissport was able to announce 
not only its status as the leading handling company in terms of quality and
customer dedication but also its rank as the number one of the industry in
terms of generated revenue and cargo tons handled. The company owes this
success to its more than 21,000 dedicated staff members around the globe.

In 2004, Swissport continued its diversification and acquisition strategy in 
taking over Protectas Aviation Security Ltd. in February, establishing itself in
the airline security business and adding airline security to its new business
lines such as ULD management, executive aircraft handling, technical line
maintenance and very soon ground handling equipment maintenance.
Together with its very successful cargo handling operation, the other fast-
growing business lines transformed Swissport from a traditional ground han-
dling company into a leading aviation services provider.

The acquisition of Groundstar in April 2004, a UK ground handling compa-
ny with a leading position in the handling of no-frills carriers in the UK,
provided Swissport with a significant business volume in the UK as well as
with valuable specialized know-how and expertise in the low-cost carrier han-
dling industry.

Beside operational diversification and generated growth – through acquisi-
tions and organically – the Candover era of Swissport has also led the com-
pany to increasingly focus on financial performance. The closure of the
Heathrow ground handling part of the business in London is one of the proofs
of a systematic approach in this respect.

Through all its attempts to generate growth and to achieve excellent financial
performance in a highly competitive market, Swissport is focusing on what
the business is all about: high quality and reliable customer services. For the
fourth time in a row in 2004, the Institute of Transport Management named
Swissport Global Ground Handling Company of the Year, mainly due to the
high quality standard of the services provided.

For 2005 and the coming years, Swissport will continue to expand its business
geographically and in terms of added services. Our focus will always be on im-
proving the services on the ground for our valuable customer airlines.Togeth-
er with them and the enthusiasm of our Swissport staff around the world, we
will face the challenges of a quickly changing and fascinating industry.

Joseph In Albon,
President & CEO,
Swissport International Ltd.

Review & 
outlook
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Swissport remains a dynamic and innovative

company capable of flexibly adapting to 

paradigm changes in the industry. The focus 

is on service integration for the benefit 
of the customer.



Industry and 
market trends

The challenge of ongoing change

Many factors have affected and still are affecting the ground handling indus-
try. Following the staggering consequences of 9/11, SARS and the war in Iraq
again had a tremendous impact on air traffic. Airlines collectively – most of
them in the United States – lost billions of dollars in the last three years. The
greater price sensitivity of travelers and the advent of no-frills carriers put a
dent in airline revenue streams.At the same time, the rising cost of jet fuel yet
again put the focus on cost; for Swissport, these financial constraints repre-
sent opportunities to insource non-core activities from airlines to help them
save money.

On the bottom line, passenger figures grew approximately by 8% worldwide
in 2004 (for cargo even 13%). For 2005, expectations are more or less in the
same range, with two areas showing an even more dynamic development:
The low-cost segment (+25%) and Asia (+35%).

The merger between Air France/KLM and Lufthansa/SWISS is a signal that
the slow process of consolidation in the airline and ground handling indus-
tries is beginning to pick up speed.The deregulation of the markets in the EU
will give independents like Swissport new business opportunities: the long-
overdue EU Handling Directive will compel airports to give independent
ground handlers access to their jurisdiction or require them to establish 
separate ground handling entities that will be obliged to go through the 
tendering process. Currently, only about 30% of the total market volume 
of about USD 40 billion is accessible to independents. Swissport is the leader
in this group, holding around 10% of the independents' market. This market
segment is growing due to deregulation and outsourcing.

Another emerging trend is the adoption of the IATA Common Use Self 
Service (CUSS) standard. It allows airlines to share hardware at airports to
reduce costs and improve efficiency on the ground.

Thanks to differentiated business models, we hold and continue to finalize
major contracts with network airlines and low-cost carriers. Swissport Inter-
national Ltd. remains the leader in the global ground and cargo handling busi-
nesses – in terms not only of market share and scope of services but also of
value for money, customer dedication, and cost management.



Swissport Profile 2005
02–03 Review & outlook
04–05 Industry and market trends
06–07 Swissport’s corporate strategy
08–09 Division milestones and outlooks
10–11 Business line and subsidiary portraits
12–13 Customer service enhancements
14–15 Swissport’s staff
16–17 Ownership – Swissport Partners
18–19 Financial highlights 2004 – Facts & figures
20–21 Structure – Management

The market share available to 

independent ground handling companies is

growing in step with the deregulation trend.

Swissport's competitiveness is a 

key enabler for further sustained
growth.



Swissport’s 
corporate strategy

– We are determined to maintain a policy of best
practices for the benefit of the airlines we serve.
A typical example: our acclaimed PLUS10 pro-
gram.

– Quality is one of Swissport's most important dif-
ferentiation factors. Our objective is consistency
throughout the world. A typical example: more
than 70 stations have been certified to ISO 9001:
2000 so far. Moreover, we have developed a spe-
cial care concept for emergency cases.

– By leveraging our assets, we strive to standard-
ize supply management and exploit savings
potentials on behalf of our customers. A typical
example: reducing the number of suppliers by
50% results in stronger buying power
(economies of scale).

– We place great emphasis on deploying the most
advanced IT technology because it allows us 
to flexibly and cost-effectively allocate our
resources. Typical examples: resource planning
tools such as Inform’s Groundstar products
PlanControl and RosterControl. Together with
the added RealTimeControl module, Swissport

uses state-of-the-art systems to plan, steer, and
control highly complex airport operations. Fur-
thermore: Launch of the new CUSS kiosk
application (in collaboration with SITA) for the
automated check-in process.

– We uphold the spirit of innovation because
thinking out of the box is needed to streamline
processes and procedures. A typical example:
our “FreightFinder” cargo tracking and tracing
tool.

– We want to continuously diversify into areas
that improve “single-source” convenience for
the airlines we serve. Our objective is to tran-
scend ground handling and establish Swissport
as an aviation services provider. A typical exam-
ple: the introduction of ground service equip-
ment and aircraft line maintenance services.

– Our expertise and professional know-how are
put to use for the benefit of our customers: Typi-
cal examples: MYport, a consulting platform to
improve operational efficiency and the flexible
tailor-made approach for individual collabora-
tion models.

Partnership generates success

Swissport International has its finger on the pulse of the airport and aviation services industry. Our 
global perspective allows us to recognize trends and respond to them in ways that generate savings for
our customers. Our goal is to be the preferred handling services provider in the air transport 
value chain.

The key elements of our corporate strategy are

– organic and acquisition-driven growth to extend our partnerships geographically,
– diversification of the service offering to provide single-source convenience for our customers, and 
– the ongoing optimization of costs and processes to save money for our business partners.

This three-tiered strategy is supported by concrete target-attainment measures
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In addition to a motivated workforce,

quality, innovation, and intelligent 

integration of services are among the

assets that Swissport can leverage to 

generate customer satisfaction.



Division milestones 
and outlooks

Division Americas

Throughout 2004, Swissport's Americas Division
focused on streamlining communication and
processes in the United States, Canada, and Latin
America.Apart from implementing the Swissport
Management System, the division also obtained
ISO 9001:2000 certification for further stations in
a drive to optimize service quality and efficiency.
It secured the largest number of new contracts in
its history, a result that demonstrates customer
confidence.

In 2005, the division will continue to help its cus-
tomers reduce costs as the airline industry faces
the pressure of high fuel prices and overcapacities.
Swissport is introducing new technologies that
will improve productivity and special packages
designed to accommodate the needs of low-cost
carriers. Business is expected to grow in all mar-
kets.

Division Europe

With the April 2004 acquisition of Groundstar
Ltd., a leading British ground handler, Swissport
succeeded in instantly expanding its market posi-
tion in the UK, adding five airports to its portfolio.
The takeover pursues an important strategic
objective. Swissport will be able to participate in
the growing business volumes that are being cap-
tured by the thriving no-frills business.
Swissport has also been awarded concessions for
passenger service activities in Warsaw and cargo
operations in Budapest. The acquisition of Cargo-
logic gives the division a cargo presence in Geneva.

For 2005, the division intends to consolidate busi-
ness in the UK. Activities are underway to boost
business in France and gain access to the ramp in
various countries, among them Austria, Germany,
Italy and Spain. Emerging business opportunities
in Eastern and Southern Europe are also a focus
of the division.

Division Africa / Asia / Middle East

When the Civil Aviation Authority in Singapore
(CAAS) awarded Swissport the third ground han-
dling license at Changi Airport in 2004, it became
clear that this was a landmark decision. Singapore
will become our home base in Asia.Together with
our recently opened representation in Shanghai,
we are now well positioned to seize the opportu-
nities in this exciting part of the world. In Manila,
we now operate as Swissport Philippines. A high-
light in Africa was the inauguration of a spacious
cargo warehouse in Johannesburg.

In 2005, further network expansions are high on
the priority list, mainly in the Far East (with coun-
tries such as China, Korea, and Russia), but Africa
is also still a very dynamic market as evidenced
recently with the opening of stations in Khartoum
and Algiers.

Division Commercial / Sales

The successful integration of all ground handling
operations for Swiss International Air Lines,
Swissport's first total global outsourcing mandate,
was no doubt the key event in 2004. Swissport's
momentum in the market is underscored by the
fact that the new acquisition and retention ratios
(revenue won versus revenue lost is 2:1) are still
excellent.

In 2005, the division is determined to proactively
market new cooperation models, especially glob-
al and regional packages.At the same time, Swiss-
port wants to intensify its business relationships
with the growing low-cost carrier segment. Over-
all, the division is aiming at internal growth of
over 5%, which would be clearly above the indus-
try average.
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All Swissport divisions performed well in

2004 and were able to report exciting

accomplishments that promise sustained

momentum. The perspectives for 2005 are

encouraging across the board.



Business line and 
subsidiary portraits

Always in motion

Swissport is the industry trendsetter, constantly pushing forward, participating in key tenders,
permanently developing new products, opening new stations, and assessing new acquisitions.

Swissport Ground Handling

The core business of Swissport International consists of classic

ground handling activities such as ticketing, passenger check-in and

baggage services, gate and departure services, aircraft loading and

unloading, load control and irregularity support, the operation of

lounges, lost & found services, station management and much more.

To keep our group lean and competitive, our business lines are

organized as competence centers that focus on complementary avi-

ation services.

The SCS (Swissport Cargo Services) business line offers air cargo

planning and management, as well as aircraft, ramp, and cargo han-

dling services. It emerged in 2002 from the former Cargo Service

Center (CSC).

SCS expects substantial growth in cargo volumes and is gearing up

with capacity expansions at key hubs. Another focus in 2005 will be

the enhancement of quality levels with a simultaneous optimization

of logistics processes, including full compliance with Cargo2000. In

the quest to better address customer needs, SCS will be further

improving the European trucking network.

The SEA (Swissport Executive Aviation) business line was launched

in 2001. It serves VIP travelers, their crews, and their aircraft at close

to 60 airports around the world. Highlights in 2004 included the

inauguration of new lounge facilities in Munich and Geneva, overall

revenue growth across the network, and various agreements with

new customers.

The executive aviation sector is set for continued growth through-

out 2005 as well, especially amid security concerns that encourage

high-profile managers to structure their itineraries without resorting

to commercial aviation. For SEA, this sector is a priority objective

for expansion.

The SFS (Swissport Fueling Services) business line, based in the

USA, provides into-plane fuel service as well as maintenance and

operation of "big barrel" fuel systems. SFS fuels all types of aircraft

with fixed hydrant carts, hydrant trucks, and fuel tenders. Adding

many new accounts at existing stations, as well as opening new 

destinations. SFS posted sustained growth in 2004 and due to its

incident-free track record over the past years has excellent marks

in terms of customer satisfaction. SFS was awarded the first fuel-

ing contract outside the U.S. at Newcastle (UK).

In 2005, SFS expects to expand its market position in North Amer-

ica but will also actively pursue a policy of further expansion

around the globe.

The SMS (Swissport Maintenance Services) business line is special-

ized in aircraft line maintenance and ground support equipment

maintenance. This unit operates at 16 airports in five countries

around the world. In 2004, SMS continued the process of having its

stations certified pursuant to US and European civil aviation regu-

lations. SMS received FAA and EASA repair station certificates for

two more stations and won various prestigious awards that com-

mend the business line for its excellent performance.

This year, SMS is determined to seek and secure further

FAA/EASA certifications as well as full line maintenance

approvals for its foreign sites, including sign-off capability. The

launch of ULD repairs constitutes an extension of SMS services.

SMS is also poised to expand its operations around the globe.

Checkport is a Swissport subsidiary with a workforce of some 320

employees who provide security services for 42 airlines in five

countries. The facilities offered include travel document verifica-

tion, access control, passenger screening, baggage reconciliation,

aircraft guarding, cargo and baggage screening, and various other

aviation security activities.

Unitpool is a Swissport subsidiary that provides comprehensive

ULD-related services to airlines, including supply, repair, global

management, tracking, and control. With its operational hubs in

Switzerland and Thailand, it is one of the world's market leaders

in the international cargo container business, a key element in any

airline's ground services chain. Unitpool currently serves 28 air-

lines at over 200 stations and operates 37 global repair centers.
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Its specialized business lines and 

subsidiaries allow Swissport to offer 

customers one-stop shopping 

convenience. At the same time, their

diversity is expediting the aviation 

services integration process.



Customer service
enhancements

Swissport offers extra value

As the industry leader, Swissport has repeatedly
demonstrated its ability to innovate procedures
and processes in the interest of added value,
added speed, and a reduction of complexity.

More value for money 

PLUS10 is a unique set of modules automatically
bundled with Swissport's ground handling servic-
es packages at no extra charge whatsoever. Each 
Swissport customer can benefit from the added
value created by the PLUS10 program. The inno-
vative bundle of services also includes an Inter-
net-based tracing system for misdirected luggage.
The URL for passengers: www.mylostbag.com.

Enhanced cargo tracking and tracing

FreightFinder is Swissport's tracking and tracing
tool for cargo customers. It is an Internet-based
system that keeps sensitive data confidential with-
out restricting accessibility to information by
authorized users. This, too, is a money-saving tool
focused on productivity and speed.

Fast ballpark quotes

Prospective customers who need to know whether
they can get ramp, line maintenance, flights ops,
and security services from Swissport at JFK, or
whether they can get pax and baggage, ULD con-
trol, and catering services at SDQ can log on to
www.swissport.com/easycontact and expect a
rough estimate within 48 hours. This service is
called EASYcontact and is open around the
clock.

Identification of savings potentials

Swissport offers a free appraisal service that iden-
tifies synergies and reveals innovative ways to
optimize procurement and operating costs at any
station. It is based on a supply-side analysis of a
station's current service mix with the objective of
tapping all synergy potentials. With PORTaudit,
you get more mileage out of your dollar without
compromising on service quality.

New business opportunities

Swissport has developed new collaboration mod-
els that are unique in the ground handling indus-
try. They allow smaller ground handling firms to
grow their business or let airlines profitably spin
off their ground operations either selectively or
globally. More information on the MYport pro-
gram is available at www.myport.ch.

Award-winning quality standards

In April 2004, the reputable London-based Insti-
tute of Transport Management (ITM) named
Swissport International “Global Ground Han-
dling Company of the Year” for the fourth year in
a row, confirming its position as market leader in
the airport services industry.The award illustrates
that Swissport has asserted itself in a highly com-
petitive market through the quality of its services
and its innovative spirit.
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Swissport has an outstanding track record as

a creator of added value. Many services 

and money-saving innovations now taken 

for granted by carriers were 

first introduced by Swissport.



Swissport's staff
More than just a job

The global Swissport family consists of over 21,000 individuals, from cabin
cleaners to station managers and from chief operating officers to check-in
agents. The passion with which these people do their jobs determines how 
our customers perceive us. One bad impression can offset a lot of goodwill.

After a pause of three years, Swissport invited 1500 business partners to 
participate in a global customer survey and let us know their views on our
group and our services. More than 31% of the customers contacted took
advantage of the opportunity – an excellent feedback ratio. We are grateful
to them for the time they took to rate us.

The results in a nutshell:

– 61% of customers said that Swissport staff members respond rapidly to indi-
vidual needs and ad hoc requirements.

– 75% of all respondents described their personal contacts with Swissport
staff members as good or excellent.

– 77% rated the speed and efficiency of Swissport's workforce as good or 
outstanding.

– 91% of all respondents described our quality and reliability as excellent,
good, or satisfactory.

These good results encourage us to keep optimizing quality in every facet of
our work. In the domain of human resources, we want to offer more than just
a job because we know that our business is a people business.A typical exam-
ple: the launch of a management pool with an effective career planning con-
cept for young people.

Corporate social responsibility

One of Swissport's priorities is to remain an employer who takes corporate
citizenship seriously. We show our employees and their families that we care
by helping talented people climb the career ladder. We also support charita-
ble institutions like Usthi (SOS Children Villages) and Angel Flight Europe.
Aviation services is and will always be a people business.The secret of success
is how well people interact.

Professional emergency and crisis management

As the first and, so far, only airport services provider, we are introducing a
unique customer care concept throughout our entire network. It is designed
to support passengers, airport authorities, and airlines with fast, hand-in-hand
emergency response services.
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Now numbering some 21,000 women 

and men in 39 countries around the globe,

the Swissport family keeps demonstrating

the initiative and motivation needed 

to provide best-of-class customer
service.



Ownership
A solid financial background

In February 2002, the London-based private equity house Candover acquired
a majority interest in Swissport International Ltd.The deal was finalized after
talks that had begun in the summer of 2001 and progressed through the 
September 11 crisis as well as Swissair's demise in October 2001. Since then,
Candover has always actively backed Swissport's management, endorsed its
decisions, and made sure that our company can operate out of a position of
financial strength.

About Candover

Candover is a leading and long established provider of equity for large Euro-
pean buyouts, with a 24 year track record of making successful investments
and realisations. The company was established in 1980 as the UK's first dedi-
cated buyout fund, and today specialises in arranging and leading large buy-
outs and buyins across Europe from its offices in London, Paris, Dusseldorf
and its representative in Madrid.

Since its founding in 1980, Candover has invested in 123 buyouts worth over
€ 25 billion, and almost 90% of the companies that Candover has backed have
achieved successful exits via stock market listings or trade sales.

Candover has two sources of funds for investment in buyouts. The first is 
Candover Investments plc, which was listed on the London Stock Exchange
in 1984, and today has a net asset value of around £ 313 million and a market
capitalisation of £ 360 million. More significant capital is available from the
third party funds raised and managed by Candover Partners, a wholly owned
subsidiary of Candover Investments, which to date has raised eight funds
totalling more than € 5.5 billion.

Candover's primary objective is to acquire companies in partnership with
management to build substantial businesses with excellent prospects. Its suc-
cess is underpinned by an emphasis on quality management – both its own,
and in the companies it backs.

www.candover.com
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Swissport Partners
PrivatPort, a joint venture between PrivatAir and Swissport founded in
2003, draws on the resources and experience of both parent companies to
offer prestige-level ground handling services to private aviation clients.

Q.A.S. (Quality Airport Services) is a company owned jointly by Swiss-
port and Arkia Israeli Airlines since 1996. It provides the full spectrum of
ground handling services to all airlines at Israel's Ben Gurion Airport.

Havas provides comprehensive ground handling services at 9 international
airports in Turkey for a customer portfolio of more than 230 airlines. Swiss-
port International acquired 40% of Havas' assets in March 1998.

Additionally, Swissport International Ltd. holds minority interest positions
in the following companies: Swissport Peru, Swissport Baggage Sorting, and
Swissport Dominicana. Swissport Hellas Sud (Corfu, Iraklion, Rhodes) and
Swissport Mass Aviation in Sudan (Khartoum) are franchisees.



Financial highlights
2004

4%
37%
59%

5%
21%
74%

Africa / Asia / Middle East
Americas
Europe 

Other services
Cargo / Mail
Ground handling
(pax/ramp)

Share of revenue by activity

Revenue by region

7%
8%
9%

18%
58%

Revenue development (in CHF million / USD million)

One World
Sky Team
Star Alliance
Swiss
Others

420 / 368
485 / 425
683 / 599

1032 / 905
1041 / 913
1056 / 926
1149 / 1008
1295 / 1136

1997*

1998*

1999*

2000*

2001
2002
2003
2004

Projected size of the freely accessible ground 
handling market (in CHF billion / USD billion)

12.9 / 11.3
15.7 / 13.8
17.6 / 15.4
19.6 / 17.2

2004
2005
2006
2007

Share of revenue by alliance

(1 USD = CHF 1.14)
* Figures for 1997 through 2000 are unaudited. In those years, 

Swissport was a unit of SAir Group and was not required to publish

separate figures for ground handling activities.

(1 USD = CHF 1.14)
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Facts & figures
Growth by employees

3,000
8,000

15,000
17,000
17,000
18,000
20,000
21,000

1997
1998
1999
2000
2001
2002
2003
2004

Growth by stations

3
44

101
127
130
153
163
166

1997
1998
1999
2000
2001
2002
2003
2004

SWISS International Air Lines
KLM
United Airlines
Lufthansa
Singapore Airlines
Ryanair
Japan Airlines
Delta Air Lines
Mexicana
easyJet

Top 10 customers by revenue (2004)

– Market and airport liberalization
– Deregulation
– Cost pressures and outsourcing
– No-frills
– Single sourcing with strategic partners
– Market consolidation
– Cargo performing better than pax services
– Security is gaining importance

Worldwide trends

No. of flights handled
(in million)

Cargo tonnes handled
(in million)

Airline customers

Other key figures

1.65
1.80 
2.00

2.50
3.00
3.20

600
650
650

2002
2003
2004

2002
2003
2004

2002
2003
2004



Structure
President & CEO

Joseph In Albon

Division

Commercial / Sales

Nigel Daniel

Executive Vice President

Division 

Europe

Urs Sieber

Executive Vice President

Division

Americas

Erich Bodenmann

Executive Vice President

Division Africa / Asia /

Middle East & Global Cargo

Dr. Ludwig Bertsch

Executive Vice President

Finance

CFO

Clive Dolman

Executive Vice President

Marketing & Communications

Stephan Beerli

Vice President

General Counsel

Cristina Feistmann

Vice President

HR

Peter Graf

Vice President

– Aviation Security

– Executive Aviation

– Global Packages

– GSE Maintenance

– Key Account Management

– Outsourcing Projects

– Product Development

– Sales

– Argentina

– Bolivia

– Brazil

– Canada

– Dominican Republic

– Honduras

– Mexico

– Netherlands Antilles

– Peru

– Uruguay

– USA

– Venezuela

– Austria

– Belgium

– France

– Germany

– Greece

– Hungary

– Italy

– Luxemburg

– Netherlands

– Poland

– Russia

– Spain

– Switzerland

– Turkey

– UK

– Algeria

– Cameroon

– Equatorial Guinea

– Israel

– Kenya

– Nigeria

– Philippines

– Singapore

– South Africa

– Sudan

– Tanzania

– Accounting

– Consolidation

– Corporate Controlling

– Corporate Finance

– Corporate Reporting

– IT

– Supply Management

– Taxation

– Treasury
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Management
Group Executive Management

President & CEO
Joseph In Albon
joseph.inalbon@swissport.com 

Chief Financial Officer
Clive Dolman, Executive Vice President
clive.dolman@swissport.com 

Commercial / Sales
Nigel Daniel, Executive Vice President
nigel.daniel@swissport.com 

Division Europe
Urs Sieber, Executive Vice President
urs.sieber@swissport.com 

Senior Management

Aviation Security Services
Louis Seliner, CEO Checkport
louis.seliner@checkport.info 

Cargo Europe & Middle East
David Harman, Vice President
david.harman@swissport.com

Cargo North America
Steve Tamm, Vice President
steve.tamm@swissport.com

Executive Aviation Services
Alan George, Vice President
alan.george@swissport.com 

General Counsel (Legal)
Cristina Feistmann, Vice President
cristina.feistmann@swissport.com 

Global Cargo Sales & Key Account Management
Heath White, Vice President
heath.white@swissport.com

Global Packages and Outsourcing
Willy Hallauer, Vice President 
willy.hallauer@swissport.com 

Global Supply Management
Peter Sturzenegger, Vice President 
peter.sturzenegger@swissport.com 

Division Americas
Erich Bodenmann, Executive Vice President
erich.bodenmann@swissport.com 

Division Africa / Asia / Middle East & Global Cargo
Dr. Ludwig Bertsch, Executive Vice President
ludwig.bertsch@swissport.com 

Corporate Finance
Andreas Bühlmann, Executive Vice President
andreas.buehlmann@swissport.com 

GSE Maintenance
Mark Salathé, Head of GSE Maintenance
mark.salathe@swissport.com

Human Resources 
Peter Graf, Vice President 
peter.graf@swissport.com

IT
Bruno Riesen, CIO & Vice President IT 
bruno.riesen@swissport.com

Marketing & Communications
Stephan Beerli, Vice President
stephan.beerli@swissport.com 

Operations & Quality 
Dirk Jan de Roo, Vice President 
dirkjan.deroo@swissport.com 

Sales Division Americas
Anthony Ivey, Senior Vice President
anthony.ivey@swissport.com

Sales & Key Account Management
Marc-Antoine Chariatte, Vice President
marc-antoine.chariatte@swissport.com

ULD Management
Philip Hill, CEO Unitpool
phill@unitpool.com 



Swissport International Ltd.
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8058 Zürich-Airport
Switzerland
Phone: +41 43 812 4954
Fax: +41 43 321 2901
contact@swissport.com

Contact


